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Yazaki Group Corporate Policy

Fundamental Management Policy

A Corporation in Step with the World
A Corporation Needed by Society

In fulfilling our Corporate Policy, Yazaki Group activities 
are founded upon the following principles:

Since its foundation, Yazaki’s Corporate Policy has been the unchanging pillar that supports all business 

activities of the Yazaki Group despite the many changes that society has undergone. 

Yazaki operates in accordance with a uniform philosophy and code of conduct. 

These are based on its Corporate Policy to fulfill its responsibilities and mission as a manufacturer 

that provides only the highest quality products to anywhere in the world 

in the suitable time at a competitive cost.

Yazaki also seeks to be a multicultural corporation that develops in step with the world, 

and has created a unique corporate management style and corporate culture based on 

autonomy, equality, and harmony.

The Policy, therefore, is a shared principle that unites the Yazaki Group’s global mission and values.

1. Increase company efficiency and provide the most value to our customers worldwide through 

continuous effort and the implementation of new concepts.

2. Uphold the law, respect regional cultures, and contribute to economic and social development.

3. Contribute to a prosperous future society through business focused on the environment and 

security.

4. Conduct business openly and fairly, and aim for coexistence and co-prosperity.

5. Care for people by creating a corporate culture that prioritizes individuality and team-work, 

while empowering people’s dreams.

The Yazaki Corporation has issued its Social & Environmental Report 
since fiscal 2002 for the purpose of disclosing information on its 
corporate activities to stakeholders and raising awareness of its social 
and environmental contribution activities among employees. The 
report covers our activities and their annual results centered primarily 
on the five stakeholders, namely, customers, business partners, 
employees, local communities and the global environment. 

Additionally, we have issued site reports on the respective 
domestic production sites since fiscal 2005. You can see all the site 
reports on our Website.

Editorial policy

While this report provides an outline of key activities of the Yazaki Group, 
our Website presents more detailed information. Please visit our Website.

●Please visit our Website

Report Outline

●Reporting period
Fiscal year 2011 (June 21, 2011 to June 20, 2012)

●Organizations covered
All group companies in Japan, plus overseas group companies and affiliates 
in Japan

●Guidelines consulted
Environmental Reporting Guidelines 2007, issued by the Ministry of the 
Environment of Japan
Environmental Accounting Guidelines 2005, issued by the Ministry of the 
Environment of Japan
Sustainability Reporting Guidelines 2006, issued by the Global Reporting 
Initiative (GRI)

In this report, the term “fiscal year” refers to the fiscal year uniquely 
adopted by the Yazaki Group and corresponds to the period defined under 
“Reporting period” below.

Supplementary information to assist 
with the reading of this report 

from June 212011

2012

Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov. Dec.

Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov. Dec.

through June 20

Reporting period

●Reader response questionnaire
Please let us know your opinions and concerns regarding this report by 
visiting the following websites (Japanese only).

http://www.yazaki-group.com/ecology/questionnaire/

●Terms used
Footnoted terms are explained at the bottom of the page on which they 
appear. For example:

*1  ELV Directive: an EU regulation concerning the disposal of automobiles

●Definition of other terms
“Yazaki Group” refers to group companies in and outside of Japan, while  
“Yazaki” refers to Yazaki Corporation, Yazaki Meter Co., Ltd., Yazaki Parts 
Co., Ltd. and Yazaki Energy System Corporation*. Exceptions are indicated 
where relevant.
* Formerly Yazaki Electric Wire Co., Ltd. and Yazaki Resources Co., Ltd.

Contents

●Definition of “fiscal year” To Our Stakeholders: A Message from the Chairperson

Responsibilities toward Local Communities
Together with People in Local 
Communities

Responsibilities toward Business Partners
Seeking Mutually Beneficial and 
Harmonious Relationships

Responsibilities toward Customers
Initiatives for Increasing Customer 
Satisfaction

Responsibilities toward Employees
Creating a Healthy Workplace
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